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A study on customer based brand equity (CBBE) of refined
sunflower cooking oil in TamilNadu
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Sunflower oil has a balanced and rich nutrients composition. A large amount of vitamin E and fatty acids (omega 6) makes the oil effective
for both internal and external usage.This study aims to identify the factors that influenced the customer based brand equity of branded
sunflower refined cooking oils in Tamil Nadu. Chennai and Coimbatore cities were considered for the study. The total sample size was 60
women respondents. Majority of the respondents were aged > 40 years, literate, employed and earned up to Rs.2500 per month about 95
per cent of the customers were willing to purchase the same brand XX. The perceived quality, brand awareness and brand loyalty were the
factors influenced the customer based brand equity for the sunflower refined cooking oils in Tamil Nadu.
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